Differentiated Instruction

As Far As the Eye Can See
Before you begin, consider these steps:

· Explain the purpose and importance of the concepts in the lesson. 

· Give examples of practical implications for lesson concepts and how students can benefit from the lesson.

· Identify the role of technological literacy in the lesson—for example, is technology essential to the concepts being taught? How might the use of technology help students who are struggling learners and/or who have more visual and kinesthetic learning styles?  

This lesson has been adapted by Heather Barnett from “As Far As the Eye Can See” (ORC Record #283 using Lenz and Deshler’s (2004) SMARTER planning model. 
SMARTER Planning

Shape the Critical Questions

What is the critical 10 percent of this lesson?

Essential understanding
· Advertisements use a variety of features and strategies to convince an audience “to do something.”
     What skills objectives align with the essential understandings?

· Students will be able to write a coherent essay which expresses and argues a viewpoint about a chosen marketing strategy, linking main and supporting ideas and structuring material in an appropriate style.
· Students will be able to speak confidently and clearly to communicate ideas and opinions in small groups and to the whole class.
Map the Critical Content
Analyzing Television Advertisements


Analyze for Learning Difficulties

· Students may have trouble coming up with examples of advertisements.  

· See step 1 of Teaching and Learning Activities. 

· General analysis questions—students may think this is overwhelming (so much to analyze for a 30- or 60-second advertisement).

· See step 2 of Teaching and Learning Activities.

· Students may struggle in trying to come up with examples of manipulation in advertisements.

· See step 3 of Teaching and Learning Activities.

· Students may struggle with the essay assignment.

· See step 14 of Teaching and Learning Activities.

Reach Enhancement Decisions

· Assign this as homework the night before the lesson to give students a chance to find ads that they like and dislike.

· See step 1 of Teaching and Learning Activities.

· Have students work in groups, and assign each person questions to answer. The group would then come together and discuss everyone’s findings.

· See step 2 of Teaching and Learning Activities.

· Give examples, and then ask students for additional examples. You may need to copy these down on the board or overhead and have students copy these down to use later as a reference.

· See step 3 of Teaching and Learning Activities.

· Supply students with a Venn diagram to use to brainstorm for their essay.  You may want to create a rubric with the class to use for their essay and speech.

· See step 14 of Teaching and Learning Activities.

Teach Strategically

· Cue: Provide an overview of the lesson (map), provide examples of different advertising strategies, and discuss and create a rubric with the class to grade the essay.

· Do: Have students watch and listen to advertisements, take notes on examples of advertisements, work in groups, complete a Venn diagram, and write a compare-contrast essay comparing advertisements from the same company; students will present their paper to the class orally.

· Review: Have students share their essays with the class; reteach advertising strategies during mini-lessons. 

Evaluate Mastery

· Check student essays for coherency. Check to see if the student expresses and argues a viewpoint about a chosen marketing strategy, linking main and supporting ideas and structuring material in an appropriate style. 
· Record instances in which students speak confidently and clearly to communicate ideas and opinions in small groups and to the whole class.

Revisit Outcomes

· Provide students with opportunities to practice evaluating advertising strategies.

· Reteach necessary skills during mini-lessons.

________________

Lenz, B. K., & Deshler, D. D. (2004). Teaching content to all. Evidence-based inclusive practices in middle and secondary schools. Boston: Pearson.

Teacher models strategy.





Students work in small groups/pairs.





Students work individually.





Edit essays.








Identify advertising strategies and techniques.





Analyze commercials using general advertising analysis.





For homework, students find their favorite ad and their least favorite ad.





Complete a Venn diagram.





Create a rubric/ checklist as a class.





Find examples of various advertising strategies.





Develop rubric/ checklist.





Write a rough draft and final draft of an informational essay.





Present orally a brief summary of essay to the class.








